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  Retail sales increased 6.9% year-on-
year (YoY) to RMB352.4 billion in the first 
five months of 2014, the lowest growth 
in five years.

  Beijing Mall, located in Wangfujing 
area, held its grand opening in Q2, 
adding 46,000 sq m of to the market. 
However, Ito Yokada’s Wangjing store 
closed leaving total mid- to high-end 
retail stock at 9 million sq m.

  Despite new supply, prime shopping 
mall city-wide occupancy rates 
continued to increase by a further 0.9 
of a percentage point (ppt) quarter-on-

quarter (QoQ) to 94.9%, up 3.3 ppts YoY, 
the highest level in the past five years.

  Prime shopping mall first-floor rents 
rose 0.7% QoQ, to RMB919.1 per sq 
m per month, up 2.4% YoY, the slowest 
growth since 2011.

  Seven projects are scheduled to 
enter the market in the second half 
of 2014, all of which are shopping 
centres, adding a total retail GFA of 
approximately 600,000 sq m. 

  Overall rental growth is expected 
to be restricted to around 5%, while 

“F&B retailers showed the 
strongest demand this quarter, 
due to landlords’ eagerness 
to introduce such retailers to 
attract footfall in the traditionally 
slow season.” Joan Wang, Savills 
Research

Image: Qianmen Avenue, Qianmen, Dongcheng district

SUMMARY
Despite new supply, city-wide occupancy rates increased to 94.9%, the highest level in 
the past five years. However, prime shopping mall rents witnessed the lowest growth 
resulting from a changing demand structure.

city-wide occupancy rates are expected 
to witness a moderate decline resulting 
from high vacant rates in new projects.
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Economic overview
Retail sales increased 6.9% YoY 
to RMB352.4 billion in the first five 
months of 2014, the lowest increase 
in five years. On the other hand, online 
retail sales posted aggressive growth 
of 47.7% during the same period. 
Urban disposable incomes per capita 
grew 9.1% YoY by the end of May, 
while expenditure per capita registered 
growth of 8.9% YoY over the same 
period. Beijing’s consumer confidence 
index picked up to 105.9 in the second 
quarter of 2014.

Project information
The Care City Centre (首地大峡
谷), located in the Majiapu area of 
Fengtai district, changed its name to 
Capital Mall Canyon and increased 
its occupancy rate to more than 99% 
by improving its tenant mix. The 

project was acquired by Capital Mall 
in July 2013 and was expected to 
attract more international and mid- to 
high-end brands to meet the growing 
demand from residents in the southern 
area of the city.

Season Place, located in Beijing 
Finance Street (BFS) district, has 
stated it will begin brand adjustment 
this quarter to increase footfall by 
introducing more F&B, fast-fashion and 
second-tier luxury brands to replace 
some big labels. Meanwhile, Parkson’s 
Fuxingmen store is planning to 
replace 7,000 sq m with F&B retailers 
in order to fulfil growing demand 
from white-collars working in BFS, 
the most expensive business district 
in the city. Han Guang Department 
store will begin adjustments with the 
transformation of the 7/F in July. 

Following the examples of City Mall 
in Lufthansa area and Dazhongsi 
International Business Plaza in 
Zhongguancun (ZGC) vicinity, Ito 
Yokada’s Wangjing store became 
the third retail project in the past 
four quarters to close for scheduled 
renovations to office space. Ito Yokada 
also recently closed its Beiyuan store 
located in Chaoyang district, while 
Parkson closed its Dajiaoting store 
located in East Fourth Ring Road, its 
third store to close nationwide this 
year.

Supply and stock
Beijing Mall, located in Wangfujing 
area, held its grand opening in the 
second quarter of 2014, adding 46,000 
sq m of retail space to the market. 
BHG Tunsanli Mall held its soft opening 
with a few F&B stores currently 
in operation. However, due to the 
aforementioned closure of Ito Yokada’s 
Wangjing store, total mid- to high-end 
retail stock remained at 9 million sq m 
by the end of Q2/2014.

Demand and occupancy 
rates
F&B retailers witnessed the most 
active expansions in the second 
quarter, with landlords keen to 
introduce such retailers to increase 
footfall in the traditionally slow season 
between July and August. Key leasing 
deals include:

- Pizza Express opened its 500th store 
in the world in Taikoo li located in 
Sanlitun area. Saboten, Du Hsiao Yueh 
and Yakiniku also launched new stores 
in the same project.

- Japanese food brands Genki Sushi    
(元气寿司) and Ippudo (一风堂) opened 
new stores in The Malls at Oriental 
Plaza.

- Huoluhuo (火炉火) has committed to 
opening a store in The Gate City Mall 
located in ZGC area.

Many landlords are hoping to attract 
additional customers with high online 
expenditure by introducing more 
lifestyle and entertainment retailers. 
Madame Tussauds, a globally 
recognised wax museum from London 
displaying waxworks of historical and 
royal figures alongside entertainment 
stars, opened its fourth store in China 
on 31 May on Qianmen Avenue in 
Beijing.

Source: Beijing Statistics Bureau, Savills Research

GRAPH 1

Retail sales, Jan 2010–May 2014

TABLE 1

New Supply - Beijing Mall

Source: Savills Research & Consultancy

Project Beijing Mall

Location Wangfujing (WFJ) area

Retail GFA
(sq m)

46,000

Retail type Shopping mall

Opening date 1 May 2014

Major tenants
Adidas, Nike, Jackie Chan Cinema, 

Samsonite, Hartmann, Lancel

-15% 

-10% 

-5% 

0% 

5% 

10% 

15% 

20% 

25% 

-60 

-40 

-20 

0 

20 

40 

60 

80 

100 

Jan-10 Jul-10 Jan-11 Jul-11 Jan-12 Jul-12 Jan-13 Jul-13 Jan-14 

R
M

B
 b

ill
io

n 

Retail sales (LHS) Retail sales nominal YoY growth rate (RHS) 
F&B revenue YoY growth rate (RHS) 



Briefing | Beijing retail sector

03  

July 2014

Fast-fashion and mid-end luxury 
brands continued their entry and 
expansion plans in an attempt to gain 
market share from the growing middle-
class and improving brand awareness 
for local residents, such as:

- Urban Revivo launched its largest 
flagship store in Beijing, the eighth 
store in the city, on 9 May 2014 in 
Shimao Plaza located in Sanlitun area.

- Coach will launch a new store in Shin 
Kong Place in September.

- Ricostru, Maje and Maria Luisa will 
launch their new stores in Taikoo Li 
(North).

- Michael Kors committed to its largest 
flagship in Asia in China Central Place 
business street. 

In contrast, luxury retailers have been 
more cautious over their expansion 
plans given the government’s 
anti-corruption campaigns and a 
slowing national economy. As a 
result, luxury retailers focused more 
on upgrading existing stores such 
as Gucci reopening their Shin Kong 
Place store, located in CBD area, 
after its renovation in April. Bottega 
Veneta, located in Jinbao Place, is also 
undergoing re-design and renovation.

Despite new supply this quarter, prime 
shopping mall city-wide occupancy 
rates continued to increase by a further 
0.9 of a ppt QoQ to 94.9%, up 3.3 ppts 
YoY, the highest level in the past five 
years. 

Prime retail projects located in core 
retail areas such as WFJ, Xidan and 
Sanlitun continued to receive long 
waiting lists from retailers resulting in 
high occupancy rates of 96.2%, 98.9% 
and 95% respectively, On the other 
hand, non-prime and suburban areas 
are struggling to improve tenant mixes 
by introducing high-profile retailers.

Rents
Given that main demand is currently 
from F&B and lifestyle retailers with low 
rental levels, and that there is relatively 
weak demand from luxury retailers, 
prime shopping mall first-floor rents 
continued to witness slow growth, 
rising just 0.7% QoQ to RMB919.1 
per sq m per month, up 2.4% YoY the 
slowest yearly growth since 2011.

Mature retail areas such as Xidan and 
Sanlitun continued to show aggressive 

Source: Savills Research

GRAPH 3

First-floor shopping mall rental index, Q1/2008–Q2/2014

Source: Savills Research 

GRAPH 2

Major retail area vacancy rates and rents, Q1/2014 vs Q2/2014

rental growth with growth rates at 
15.8% and 20.5% respectively, due 
to strong demand from a number of 
international retailers.

Retailer expansion plans
- Kate Spade & Co plans to open 12 
Kate Spade New York stores in China 
during 2014.

- New Look plans to open about 20 
stores in China by the end of 2014.

- Michael Kors will launch nearly 100 
stores in China within the next five 
years.

- Pierre Balmain, a subsidiary of French 
brand Balmain, will open 55 stores in 
China, including 35 clothing boutique 
stores and 20 shoes and accessories 
boutique stores.

- Honeys Co, Japanese-based clothing 
company which makes casual wear 

Figure2 EN
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Project Retail GFA
(sq m) Location Retail type

Jinbao Place II
金宝汇二期 12,000 WFJ Shopping mall

Tun San Li Yong Li Mall
屯三里永利购物中心 55,000 Sanlitun Shopping mall

Xanadu Plaza
禧瑞汇 38,000 CBD Shopping mall

Lippo Plaza BHG Mall 
力宝广场华联购物中心 80,000 Others Shopping mall

Baoyuan International Shopping Centre
宝苑国际购物中心 160,000 Others Shopping mall

Inter Ikea Beijing Shopping Center
英特宜家购物中心 200,000 Others Shopping mall

Roosevelt
京通罗斯福购物中心 67,000 Others Shopping mall

TABLE 3

Future projects, 2H/2014

TABLE 2

Project focus

Source: Savills Research

Source: Savills Research
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for young women, is expanding its 
operations in China.

- Old Navy plans to continue 
expanding in China after its first store 
opened in Shanghai in March 2014.

- Topshop is planning to expand 
operations in China.

- Global Work, a Japanese leisure 
clothing brand, will increase the speed 
of expansion in China.

Market outlook
Seven projects are scheduled to 
enter the market in the second half 
of 2014, all of which are shopping 
centres adding a total retail GFA of 
approximately 600,000 sq m. Another 
three projects postponed their opening 
dates to 2015.

The market is expected to be 
more decentralised as 83% of the 
aforementioned new supply will be 
located in emerging markets such 
as Fengtai, Daxing and Tongzhou 
districts. Although the majority of 
the new projects are expected to be 
operated by experienced landlords 
and boast easy access to metro lines, 
landlords may still have to compromise 
on rents and other incentives to secure 
healthy pre-commitment rates, given 
the immature retail market in these 
areas.

As a result, overall rental growth is 
expected to be restricted to around 
5%, although mature retail areas will 
continue to see positive rental growth 
leading to a divergence in rents 
between areas. City-wide occupancy 
rates are expected to witness a 

Project
Jinbao Place Phase II 

(金宝汇二期)
Lippo Plaza BHG Mall 
(力宝广场华联购物中心)

Location WFJ Yizhuang

Retail GFA
(sq m)

12,000 80,000

Retail type Shopping mall Shopping mall

Opening 
date

Q3/2014 Q3/2014

Major 
tenants

Dolce & Gabbana

H&M, I DO, XNG           
(小南国), Wangpin 
Beefsteak, BHG 

supermarket

moderate decline due to high vacant 
rates in new projects. 


