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SUMMARY
As a result of the Chinese Spring Festival this quarter, the Chengdu retail market showed 
steady growth.

     In the first two months of 2015, 
Chengdu’s overall retail sales rose to 
RMB75.6 billion, up 10.5% year-on-
year (YoY).

     Due to no new prime shopping 
malls being handed over in Q1/2015, 
and the closure of Hicity, the first 
purely children’s themed shopping 
mall in Chengdu, overall retail market 
stock decreased to 3.58 million sq m.

    City-wide prime shopping mall 
vacancy rates decreased 0.6 of a 
percentage point (ppt) quarter-on-
quarter (QoQ) to 7.5%, up 1.2% YoY.

    Prime shopping mall rents 
increased 0.6% to RMB17.7 per sq 
m per day in Q1/2015, up 3.0% YoY.

“Competition within the retail market 
is increasingly fierce, with more 
supply entering the market. On 
the one hand, there will be greater 
competition for new projects to 
attract brands into their malls; on 
the other hand, existing projects 
will witness heightened pressure to 
attract higher footfall through tenant 
adjustment.” Dave Law, Savills Research
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Economic overview
During the first two months of 
2015, Chengdu’s overall retail 
sales rose 10.5% year-to-date, to 
RMB75.6 billion. During Chengdu’s 
lunar new year shopping festival, 
which lasted 72 days, participating 
stores achieved total sales of over 
RMB32 billion, with a RMB1 billion 
contribution from the ItoYokada 
department store and RMB800 
million from the Wangfujing 
department store. In spite of the 
macroeconomic downturn in China, 
consumption in Chengdu remained 
strong and shows an upward trend. 
This trend is expected to continue, 

largely due to the Qingming holiday 
and the May holiday.

Supply
Although no new prime shopping 
malls opened in Q1/2015, five 
projects, including The Atrium and 
Chinese Estate Plaza, will be handed 
over next quarter, adding around 
314,500 sq m to the market.

Hicity (好一城儿童购物中心)
Hicity, which opened in August 
2014, closed its doors this quarter. 
This project was the first children 
themed shopping mall in Chengdu, 
consisting of a shopping centre 

and a 3,000 sq m food street, with 
child-related fashion, entertainment, 
F&B, maternal products and 
educational brands, as well as a 
supermarket. However’, pre-leasing 
conditions were unsatisfactory and 
the occupancy rate remained around 
60% after opening. As a result, 
alongside low levels of footfall and 
turnover, it was closed after less than 
six months of operation.

Rent
Shopping mall first-floor rents 
increased 0.6% in Q1/2015 to 
RMB17.7 per sq m per day. Prime 
retail area rents increased 0.4% QoQ, 
reaching an average of RMB38.8 
per sq m per day, up 10.2% YoY. 
Non-prime retail area rents increased 
0.6% QoQ to an average of RMB12.4 
per sq m per day, up 1.2% YoY.

Tai Koo Li, which began operating 
in Q4/2014, introduced a number 
of international high-end brands, 
many being the brands’ first stores 
in Chengdu. The combination of 
new brands opening in Tai Koo Li, 
a number of stores in The Atrium, 
and the success of IFS, has led to 
the overall retail quality of Chunxi 
Road greatly improving. The diversity 
of high-end commercial brands 
increased resulting in higher footfall. 
Consumer consumption habits 
have begun to gradually change 
due to more choices and different 
characteristics of brands offered. Due 
to the high rents in IFS and Tai Koo 
Li, reaching levels that were much 
higher than the average, overall prime 
retail area rents rose significantly.

Vacancy rates
City-wide prime shopping centre 
vacancy rates reduced 0.6 of a ppt 
in Q1/2015 to 7.5% QoQ. Prime area 
vacancy rates decreased 0.1 of a ppt 
to 5.2% QoQ, while non-prime area 
vacancy rates reduced 0.7 of a ppt to 
7.9% QoQ.

As no new supply was seen in prime 
areas in Q1/2015, and new brands 
entered Tai Koo Li and CapitaMall 
Tianfu, overall vacancy rates declined 
slightly. The Yanlord Landmark 
Shopping Mall, a traditional high-end 
shopping mall in Chengdu, continued 
a period of tenant adjustment. Overall 
first-floor vacancy rates rose due to 
the closure of Hugo Boss, although 
they stabilised due to new catering 
and lifestyle brands entering the area. 

GRAPH 1

Retail sales, Jan 2005 – Feb 2015

Source: Chengdu Bureau of Statistics, Savills Research & Consultancy

GRAPH 2

Retail rent index, Q1/2009 – Q1/2015

Source: Chengdu Bureau of Statistics, Savills Research & Consultancy
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Vacancy rates in non-prime areas 
also experienced a downward trend, 
as many projects in these areas, 
such as CapitaMall Tianfu, and Forte 
Business Center, adjusted their 
tenant mix in favour of catering and 
leisure brands. For instance, Aux 
Plaza introduced Winshare bookstore 
and café, taking up more than 300 
sq m, while Forte Business Center 
introduced its own swimming pool 
and Adiwer Fitness Club. LongFor 
Times Paradise Walk vacancy rates 
also decreased significantly due to 
the opening of McDonald’s, Watsons 
and a number of famous international 
women’s clothing brands.

Market information
-  Hammer Gallery was replaced by 
Up Space Gallery, a branch of the 
Blueroof Art Museum, in the Yanlord 
Landmark Shopping Mall. The Gallery 
mainly showcases prints by famous 
artists and exhibitions will be held 
each season.

 - Din Tai Fung, a well-known 
Taiwanese catering brand famous 
for its traditional Chinese delicacies, 
opened its second restaurant in 
Chengdu in Tai Koo Li this quarter.
 
- Let’s Seafood also opened in 
Tai Koo Li this quarter as the first 
seafood “Let’s” series store in central 
China. It is famous for western-
style seafood, and is the second 
restaurant of the “Let’s” series, after 
Let’s Burger in IFS.

- The Suning Internet Supermarket 
in Suning Plaza is expected to 
complete renovations and reopen 
in April. It will become the largest 
Suning offline supermarket in China, 
covering an area of 5,000 sq m. The 
Internet supermarket includes stores 
both online and offline. The online 
channel will be added to Suning.com 
for the sale of daily goods that are 
sold in ordinary supermarkets, while 
the offline store will mainly operate as 
an experience store. 

- Fangtian Sky Farm opened on 
the top floor of the Perennial Mall, 
covering an area of 2,000 sq m. This 
farm is marketed as an agricultural 
theme park with urban agriculture 
sightseeing, entertainment and 
exhibitions.

 - SM Square department store has 
been closed for renovations (except 
the shoe department), hoping 
to enhance competitiveness by 
improving the design and tenant 
layout, as well as upgrade retail 
brands within the project.

- Due to unsatisfactory 
performances, both Sandie creative 
restaurant and Jincuihe Cantonese 
restaurant in the Yangguang Center 
closed. In addition, La Chapelle Sport 
also withdrew, leading to a rise in 
vacancy rates

Market outlook
The retail market has witnessed great 
development within non-prime areas. 

This expansion of the retail market 
is expected to strengthen and allow 
for the market to span and connect 
several of the key business areas. 
The development of non-prime areas, 
on the other hand, has intensified 
the homogenisation and competition 
in the retail market. Introducing 
new and/or unique brands, such 
as the Line pop-up store that is 
themed on the cartoon characters 
of the popular messaging app Line, 
Shuihuo restaurant, modelled with a 
west-coast American nautical theme 
and Fangsuo Commune, a lifestyle 
bookstore with ongoing exhibitions, 
has become a priority for many 
shopping malls as it helps to boost 
footfall. 

In 2015, Chengdu is expected 
to receive 15 new prime retail 
developments with a total retail GFA 
of 500,000 sq m. The distribution 
pattern of these projects is relatively 
concentrated, with seven located in 
the Hi-Tech area (Southern Railway 
Station area and Dayuan area). 
However, as a result of the immature 
nature of the residential market in 
that area, with low occupancy rates, 
there is an uncertainty as to whether 
the local market will be able to 
support the large development. In 
addition, as many of these projects 
are launching at similar times, greater 
competition will be seen within the 
area in terms of both leasing and 
operation. 

TABLE 1

New supply expected in Hi-Tech Area, Gaoxing district in 2015

Project Name Area Type GFA

MOI center Southern Railway Station Shopping Mall 68,300

Palm Springs International Center Dayuan Shopping Mall 41,500

ShouZuo MAX Southern Railway Station Department store 32,000

ParkView Plaza Dayuan Shopping Mall 45,000

Yintai Centre Southern Railway Station Shopping Mall 190,000

Times Square Southern Railway Station Shopping Mall 69,000

GaoSheng Finance center Southern Railway Station Shopping Mall 50,000

Source: Savills Research
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Project focus
Joy City Chengdu (大悦城•成都)

Joy City Chengdu is located on 

Dayue Road in the Wuhou district. 

The project has an overall GFA 

of 320,000 sq m and consists of 

a Grade A office building, a large 

shopping mall and a themed street 

named Joy Street. This project is 

the first urban complex developed 

by COFCO in western China. 

The project benefits from easy 

access through convenient public 

transport including the South 

Hongpailou metro station (lines 3 

and 7).

TABLE 2

Joy City Chengdu (大悦城•成都) 

Source: Savills Research

Location Dayue Road, 
Wuhou district

Developer COFCO

Retail 
GFA

Shopping Mall 
and Shopping 
street 160,000 

sq m

Expected 
handover Q4/2015
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Joy City shopping mall consists of 

seven floors (B1-F6), and includes 

catering, entertainment and service 

retailers. While inheriting the core 

connotation of their brand, Chengdu 

Joy City made its debut as ‘Joy City 

Joy Park’, targeting young stylish 

consumers with more shopping 

choices and greater experiences. The 

development will include fast fashion 

stores, plus a skating rink, small 

theatre, theme bar, theme KTV, garden 

restaurant, and a medical examination 

centre. 


