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SUMMARY
Facing competition from high-end brands in the Chunxi Road area, prime shopping 
malls in the Yanshikou area have begun to actively adjust their tenant mix.

      City-wide retail sales reached 
RMB494.62 billion, up 10.7% year-
on-year (YoY).

     Due to the absence of new prime 
shopping malls being handed over in 
Q1/2016, overall retail market stock 
remained at 3.90 million sq m. 

     City-wide prime shopping 
mall vacancy rates decreased 0.1 
percentage points (ppts) quarter-
on-quarter (QoQ) to 7.5%, down 0.2 
ppts YoY.

     First-floor prime shopping mall 
rents increased 0.1% to RMB17.9 
per sq m per day, up 1.3% YoY.

“Shopping malls are actively 
adjusting their tenant mix in an 
attempt to fight competition in 
a saturated retail market. To 
increase footfall and attract 
consumers, more brands from 
the sports and leisure, catering, 
and creative sectors are being 
introduced.” Dave Law, Savills Research 
& Consultancy
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Economic overview
The end of December 2015 saw 

overall retail sales reach RMB494.62 

billion, up 10.7% YoY and growing 

steadily. The per-capita disposable 

income of city dwellers rose 8.0% 

YoY, to RMB33,476, while the 

consumer price index increased 

1.2%, following a trend seen 

throughout the year. 

Supply
Due to no new prime shopping malls 

handed over in Q1/2016, overall retail 

market stock remained at 3.90 million 

sq m. 

Mall Business in Tianfu Square

In February 2015, the Mall Business 

store located in Tianfu Square 

officially closed after 14 years of 

operation. Despite competition from 

both online shopping and one-

stop shopping centres, strata-title 

ownership (over 1,000 owners) is the 

main factor behind the closure. Due 

to pressure placed on tenants by 

rent increases in 2015, Mall Business 

attempted to negotiate a reduction in 

rent. However, without a unanimous 

agreement from property owners on 

a reduction in rent, the store closed 

in February 2016. 

Rents
In Q1/2016, shopping mall first-

floor rents increased 0.1% QoQ to 

RMB17.9 per sq m per day. In prime 

retail areas, rents remained stable 

at RMB37.6 per sq m per day, and 

non-prime retail area rents increased 

0.1% QoQ to an average of RMB12.2 

per sq m per day. 

Due to intense competition in 

Q1/2016, prime shopping mall 

first-floor rents remained stable. 

Advantageous locations and 

attractiveness to both domestic and 

international well-known brands 

led to prime retail area average 

first-floor rents remaining stable. In 

non-prime areas, average first-floor 

rents showed a slight increase. 

This is predominantly due to 

well-positioned, mature shopping 

malls with stable footfall figures 

and an effective management 

strategy. Some shopping malls 

showed increased footfall due to 

actively adjusting their tenant mix 

by introducing more experiential 

retail formats, such as catering and 

entertainment.

Vacancy rates
City-wide prime shopping centre 

vacancy rates decreased 0.1 ppts 

in Q1/2016 to 7.5%, while prime 

area vacancy rates decreased 0.2 

ppts to 7.1% QoQ. This can be 

attributed to a number of factors 

within the prime retail area. Tai Koo 

Li vacancy rates showed consistent 

decreases as a series of large GFA 

flagship stores such as Tiffany & Co, 

Issey Miyake, and Maison Margiela 

were introduced. At the same time, 
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Retail rent index, 2009-Q1/2016
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Retail sales, 2005-2015

Source: Chengdu Bureau of Statistics, Savills Research
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due to competition from the Chunxi 

area, prime shopping malls in the 

Yanshikou area gradually began to 

adjust their tenant mix. In addition to 

introducing more high-end brands, 

they have also introduced more 

catering and entertainment brands, 

such as Ivimovie in the Yanlord 

Shopping Centre. This assisted in 

decreasing vacancy rates in the 

Yanshikou area. However, due to 

the closing of the Great Food Hall 

and the Samsung Flagship Store 

in IFS, city-wide prime shopping 

centre vacancy rates showed a slight 

decrease in Q1/2016.

Non-prime area vacancy rates 

decreased 0.1 ppts to 7.5% 

QoQ. The non-prime retail market 

benefitted from various positioning 

and tenant mix adjustments, with 

some shopping malls showing an 

improvement on occupancy rates. 

For example, the Aux Plaza vacancy 

rate decreased by introducing a 

series of fast-fashion brands such 

as WHO.A.U, healthcare brands 

such as Deton Dentistry, and 

featured catering brands such as 

Sawadeeka Thai Hotpot. Some of 

the more mature shopping malls are 

attempting to increase profits and 

keep their competitive advantage by 

actively adjusting their tenant mix. 

For example, GTC Galleria Plaza 

introduced brands such as Victoria’s 

Secret and Swarovski. Overall, 

vacancy rates in the non-prime 

market showed a slight decrease due 

to a number of brands closing stores, 

including Treat in Raffles City and 

Novo in MixC.

Market information
In February 2016, Tai Koo Li 

introduced the Tiffany & Co. Flagship 

store. This is the 30th store the brand 

has opened in mainland China. 

The flagship store comprises of a 

two-storey 620-sq m villa. However, 

the Tiffany & Co. store in Maison 

Mode Lessin in the Yanshikou area 

closed in Q1/2016. The brand boasts 

two stores in the city, one in the 

International Financial Centre and the 

other in Tai Koo Li, both in the Chunxi 

Road area. 

In February 2016, the third Cinema 

Palace in Chengdu was opened in 

CapitalMall Tianfu. The CapitalMall 

Tianfu has 12 cinema halls. Differing 

from the Cinema Place in Tai Koo Li, 

the CapitalMall Tianfu cinema does 

not have special-feature cinema halls 

such as the Luxe giant-screen hall 

found in Tai Koo Li.

In Q1/2016, the Jurlique Flagship 

store in Tai Koo Li introduced their 

first spa – Jurlique Nature’s SPA. 

The spa has seven rooms, each with 

an en-suite bathroom, and provides 

various health and beauty services. 

In March 2016, Tai Koo Li introduced 

the first Maison Margiela store in 

Western China. This is the fifth city 

Maison Margiela has opened in after 

Shanghai, Beijing, Shenyang and 

Macau.

In March 2016, Issey Miyake opened 

in Tai Koo Li. The store concept is 

the first for the brand in China and 

contains four brands under the Issey 

Miyake umbrella: Issey Miyake, 

Pleats Please Issey Miyake, Bao 

Bao Issey Miyake, and me Issey 

Miyake. The Issey Miyake Tai Koo 

Li store is not only the first two-floor 

flagship store, but also the first store 

containing the four brands in Western 

China 

In Q1/2016, PARKnSHOP closed a 

number of stores throughout the city, 

including PARKnSHOP in New City 

Plaza, Treat in Raffles City, and the 

Great Food Hall in the International 

Financial Center, leaving them with 

no remaining stores in Chengdu.

Market outlook
The market will see 20 shopping 

malls launch in 2016. Among 

them, eight will be concentrated 

in the Financial City area, totalling 

750,000 sq m. The influx of supply 

is expected to further intensify 

competition in the market, where only 

the fittest will survive. The supply 

influx will bring leasing challenges to 

future projects and also dilute footfall 

in current projects.

Looking at future supply, projects 

with strong leasing and management 

capabilities that are well-positioned 

and fill a gap in the market will be 

able to stand out in the competitive 

market. For example, Joy City and 

Longfor Jinnan Walk both launched 

in Q4/2015, and fill a gap, being the 

first large-scale shopping malls in 

the Jinnan area. They both attract 

large footfall due to their superior 

design, abundant stores and well-

positioned tenant mix, which includes 

the popular sport, entertainment 

and catering formats. The malls also 

host a number of themed events and 

activities throughout the year, in an 

attempt to capture the attention of 

their consumers.

Existing projects will need to 

work hard to maintain and grow 

their current footfall numbers by 

proactively adjusting their tenant 

mix to meet consumer demands. 

This can include introducing leisure 

and sports brands, featured catering 

brands and creative brands in order 

to have a more diverse product 

offering.  
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Project focus
Wanda Qingyang Plaza

The Wanda Qingyang Plaza is the fourth 
mixed-use project built by the Wanda Group 
in Chengdu. The Plaza is located at the 
intersection of the Riyue and Qingbei Roads 
and is near Chengdu West Railway Station, 
Metro Line 4 and multiple bus stops. 

The Wanda Qingyang Plaza is home to a 
shopping centre (170,000 sq m) and office 
space, with a total GFA of 380,000 sq m. 
Compared with two of the other mixed-use 
projects developed by the Wanda Group – 
Wanda Jinniu Plaza and Jinhua Plaza – The 
Wanda Qingyang Plaza has improved its 
tenant mix by minimising department store 
space. The Plaza has also increased the 
experiential retail format, and introduced new 
technology all centred on creating a more 
satisfying experience for consumers. 

TABLE 1

Wanda Qingyang Plaza

Source: Savills Research

Location No. 978 Riyue Road

Developer Wanda Group

Retail area (sq m) 170,000

Expected handover Q4/2016

Please contact us for further information 
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