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SUMMARY
Underpinned by growing consumer demand, the city-wide average vacancy rate fell 
for the fourth consecutive quarter in Q1.

       Retail sales of consumer goods 
in Chengdu reached RMB108.1 
billion, up 11.9% year-on-year (YoY) 
for the first two months of 2018.

       Future Centre, a 31,000 sq 
m, extended-hour mall, opened in 
Q1/2018, pushing the total market 
stock up to 5.4 million sq m.

       Demand for retail space remained 
stable in Q1/2018 with a net 
absorption of 80,994 sq m, causing 
city-wide vacancy rates to decrease 
by one percentage point (ppt) to 
5.9%.

       City-wide average first-floor 
shopping mall rents increased by 
0.3% quarter-on-quarter (QoQ) to an 
average of RMB424.9 per sq m per 
month.

“Chengdu’s retail property 
market will see another supply 
peak in the next three years. 
As a number of these are 
prime projects, we expect 
the market to continue to 
upgrade.” Dahuang Chen, Savills 
Research
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Economic overview
Retail sales of consumer goods in 
Chengdu reached RMB108.1 billion, 
up 11.9% YoY for the first two 
months of 2018.
Catering sector sales totalled 
RMB12.6 billion, up 12.3% YoY. 
Meanwhile, wholesale and retail sales 
totalled RMB95.5 billion, up 11.8% 
YoY. The consumer price index stood 
at 101.5 in February 2018.

Supply
Future Centre, a 31,000 sq m, 
extended-hour mall, opened in 
Q1/2018, pushing the total market 
stock up to 5.4 million sq m.

Future Centre
Future Centre, Chengdu’s first mall 
with opening hours extended to 
midnight, is located in Chenghua 
District with a total GFA of 31,000 sq 
m. The project is positioned to serve 
the young generation by focusing on 
fashion and lifestyle brands. Major 
tenants include Cago Club, Boy 
London, Boni Gym Club and Jenny@
Eataly supermarket. 

Vacancy rates
Demand for retail space remained 
stable in Q1/2018 with a net 
absorption of 80,994 sq m, causing 
the city-wide vacancy rates to 
decrease by one ppt to 5.9%.

Non-prime retail area vacancy rates 
fell slightly by 0.6 of a ppt QoQ to 
6.1% as several shopping malls 
completed tenant-mix adjustments. 
However, vacancy rates in prime 
retail areas increased by 0.5 of a ppt 
QoQ to 5% due to the withdrawal of 
tenants who took up large spaces in 
other projects.

Rents
First-floor average rents in prime 
areas increased by 0.1% QoQ, 
supported by strong demand 
from international brands. First-
floor average rents in non-prime 
areas increased by 0.3% QoQ, 
underpinned by improving market 
sentiment. As a result, overall city-

wide average first-floor shopping 
mall rents increased by 0.3% to an 
average of RMB424.9 per sq m per 
month.

Tenant news
Chengdu continued to attract a 
number of international brands 
in Q1/2018. As young people are 
quickly becoming the main drivers 
of consumption, internet-celebrity 
brands (网红店) kept very active in 
Q1/2018. More brands are reaching 
customers through pop-up stores 

as the temporary set-up can be 
an effective marketing and sales 
strategy versus traditional brick-and-
mortar stores.

Fashion Brands
Calzedonia expanded into Chengdu 
with the opening of stores in Sino-
Ocean Taikoo Li Chengdu and Raffles 
City; Uniqlo opened in Jinhua Wanda 
Plaza; Donoratico×River Tooth 
leased space in Sino-Ocean Taikoo 
Li Chengdu; and NITORI opened in 
Jinniu Wanda Plaza.

GRAPH 2

Rent index, Q1/2009-Q1/2018

Source: Savills Research 
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GRAPH 1

Retail sales, Jan 2010-Feb 2018

Source: Chengdu Bureau of Statistics, Savills Research 
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Internet-celebrity Brands
Naixuedecha (奈雪の茶) leased 
space in MixC; Somechat (森水茶
铺) opened in Yintai Centre in99; 
Luckin Coffee committed to space 
in R&F Plaza; and HEYTEA (喜茶) is 
scheduled to open its first store in 
Chengdu at IFS.

Pop-up Stores
A number of brands, including luxury 
labels and high-end cosmetics 
brands, opened pop-up stores 
in Q1/2018. They included Off-
White C/O Jimmy Choo, Gucci, 
L'OCCITANE, taoray taoray and 
Shiseido.

Market outlook
Chengdu’s retail market will see 
a total of six new malls opening, 
contributing 780,000 sq m, in the 
remainder of 2018. All projects are 
located in non-prime areas, which 
will help to boost and enhance the 
development of multi-retail areas in 
Chengdu.   
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