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SUMMARY
Mall operators are upgrading aged department store projects to become 
contemporary shopping malls. The ongoing transformation should lead to a greater 
diversity of tenants and attract more customers.

 City-wide retail sales totalled 
RMB377 billion from January to 
November 2017, up 10.8% year on 
year (YoY).

 Six projects, all located in central 
districts, were launched in 2017, 
totalling 461,000 sq m. Total retail 
stock increased to 3.2 million sq m. 

 First-floor prime shopping mall 
rents reached RMB435.8 per sq m per 
month in 2H/2017.

 City-wide occupancy rates 
declined by 0.4 of a percentage point 
(ppt) to 94.7% in 2H/2017.

 Six projects are expected to 
launch in 2018, adding approximately 
727,000 sq m of retail space to the 
market.

“Traditional retail areas, 
Dongjiekou and Wanbao, will 
continue to benefit from  prime 
locations. Meanwhile, some 
emerging retail areas will reap 
benefits from the government’s 
plans to develop the city’s 
business districts.”  Robert Ritacca, 
Savills Research

Image: Art Mall, Taijiang District
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Market summary
Fuzhou retail sales totalled RMB377 
billion from January to November 
2017, up 10.8% YoY. The growth 
rate of retail sales increased by 3.1 
ppts YoY. Fuzhou’s retail market is 
responsible for nearly 50% of the 
city’s GDP. Thus, consumer spending 
is a significant contributor to the local 
economy.

Dongjiekou and the Wanbao area are 
Fuzhou’s traditional business areas. 
These business areas continue to 
be desirable locations for most retail 
projects as they can attract high 
footfall. However, projects in these 
traditional retail areas are aging – most 
projects are still department stores 
and have not yet transformed to the 
preferred shopping mall model.

Fuzhou’s local government is now 
developing two relatively newer 
districts for commercial activity: 
Minjiang North and Financial Street. 
The potential growth of these two 
areas should be highly correlated to 
retail opportunities in the surrounding 
areas of Wanbao and Aofeng Road.

Two other retail areas, Pushang (in the 
Cangshan district) and East of Second-
Ring (in the Jin'an district), have the 
largest residential populations in the 
city. Jin’an is located to the north of 
Min River and is close to Dongjiekou. 
Consequently, the development of the 
East of Second-Ring will be impacted. 
Pushang is south of Minjiang and 
further away from the traditional 
business areas, enabling the area 
to maintain relatively greater retail 
independence. 

Supply
Six retail projects totalling 461,000 sq 
m launched in 2017, pushing stock up 
to 3.15 million sq m. The new projects 
are located in Dongjiekou, Wanbao, 
East of Second-Ring and Wanbao.

Two new shopping malls, Dongbai 
Centre and Wangfujing, are located 
in the Dongjiekou area. Both were 
transformed from department stores 
into modern shopping malls; Dongbai 
Centre was upgraded from Dongbai 
Dongjie and Dongfang department 
stores, while Wangfujing was 
upgraded from the original Wangfujing 
department store. Most of the projects 

in Dongjiekou are aged department 
stores. However, the area continues 
to benefit from its prime location, 
which drives customer footfall. The 
transformation of department stores 
to shopping malls should preserve 
Dongjiekou’s retail advantages and 
meet market demands. 

APM and Art Mall are located on 
Aofeng Road and in Wanbao retail 
areas, respectively. APM is close to 
the Financial Street area, while Art Mall 
is close to the Minjiang North business 
district. These projects will mainly 
service the emerging CBDs, thus 
the owners of APM and Art Mall put 
emphasis on providing customers with 

specialised and diversified shopping 
experiences. In addition to putting 
more than 50% experiential retailers in 
the malls, the operators focus on the 
decoration and theme of the shopping 
malls to attract greater footfall.

The Minhou town and Mawei district 
also saw new projects launched 
in 2017. As the city develops and 
expands, retail markets in non-central 
areas are expected to mature rapidly. 

Occupancy Rate
The city-wide occupancy rate was 
94.5% in H2/2017, down 0.4 of a 
ppt half-year on half-year (HoH). 
Dongjiekou occupancy rates dropped 

GRAPH 1

Retail Sales, Jan 2011- Nov 2017

Source: Fuzhou Statistics Bureau, Savills Research
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GRAPH 2

Shopping Mall Supply and Stock, 2010- 2018E

Source: Savills Research
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by 7.9 ppts to 90.7%, due to the 
impact of newly opened projects. 
Aofeng Road, Pushang and East 
of Second-Ring witnessed near 
full occupancy, reaching 98.8%, 
99.3% and 97.1%. Dongjiekou and 
Wanbao registered 90.7% and 94.1% 
occupancy rates. Despite being 
traditional retail areas, relatively poor 
performance in aging projects lowered 
occupancy rates. As an emerging 
retail area, Mawei New Town currently 
has limited high-end projects. Its low 
occupancy rate of 78.4% reflected the 
relative immaturity of the retail market 
in the area. 

The city-wide experiential retailer 
1proportion was 36.5% in 2H/2017. As 
Fuzhou’s first retail area, Dongjiekou, 
still maintains many department stores. 
Aged department stores that have 
not yet upgraded to retail shopping 
malls had a significant effect on the 
proportion of experiential retailers. 
Guangzhou and Shenzhen have 
relatively higher experiential retailer 
proportions (between high 30% and 
low 40%). A higher proportion of 
experiential retailers in a city can be an 
indicator of mature retail market.

1 Experiential retailers include those of F&B, beauty, 
leisure and services categories.

Rents
Average first-floor prime shopping 
mall rents were RMB435.8 per sq m 
per month at the end of 2017. The 
Dongjiekou and Wanbao area had the 
highest rents compared to other areas, 
at RMB700 per sq m per month. As 
traditional business/commercial areas, 
Dongjiekou and Wanbao retail markets 
developed earlier than other retail 
districts, attracting more people. 

Pushang benefits from a relatively 
larger number of residents living 
nearby. First-floor average rents in 
Pushang are approximately equivalent 
to the city’s average. Pushang is 
located on the south side of the Min 
River (where many residential houses 
are located), the demand is relatively 
steady and prices reflect this at 
RMB412.5 per sq m per month.  

Average first-floor mall rents in East of 
Second-Ring were only RMB285 per 
sq m per month, lower than the city 
average. Despite its dense population, 
the area is located on the same 
side of the Min River as Dongjiekou, 
and consumers are still heavily 
dependable on the retail provisions 
in the Dongjiekou area. Thus, despite 
the continued high-end retail project 
launches, the average first-floor rents 
were relatively low. 

Average first-floor malls rents on 
Aofeng Road retail area were RMB275 
per sq m per month, significantly lower 
than the city average. The area is less 
developed but will be a significant part 
of Fuzhou’s Financial Street, which 
is poised to become Fuzhou’s new 
CBD. Mawei had the lowest first-floor 
average rent at only RMB200 per sq m 
per month, and is a relatively under-
developed area in the city so far. 

Market Outlook
Six shopping malls are expected to 
launch in 2018 across the city, adding 
727,000 sq m to the city’s retail market. 
New supply will push total retail stock 
up by 23.0% to 3.9 million sq m. 
Four out of six projects are located in 
non-central areas. However, Fuzhou 
city central, especially the Taijiang 
district, will continue to be the focus of 
economic development and thus, the 
focus of the retail market. 

GRAPH 3

Occupancy Rates and Proportion of Experiential 
Retailers by District, H2/2017

Source: Savills Research

0%

10%

20%

30%

40%

50%

75%

80%

85%

90%

95%

100%

Dongjiekou Wanbao Aofeng Road Pushang
Area

East of
Second-Ring

Mawei New
Town

Overall

Occupancy Rates (LHS) Proportion of Experiential Retailers (RHS)

GRAPH 4

First-floor Prime Shopping Mall Rents, 2017

Source: Savills Research
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Two retail areas in Taijiang, Wanbao 
and Aofeng Road, will be improved 
by the continuous development in 
Minjiang North and Financial Street 
business areas. Taijiang is expected 
to continue to source the majority 
of Fuzhou’s retail stock. The Mawei 
district is home to part of Fuzhou 
Free Trade Zone and Fuzhou New 
District. Thus, the robust economic 
development in the area will be a 
catalyst for the growth of the Mawei 
retail market.  

Traditional retail areas (especially 
Dongjiekou) will continue to benefit 
from its prime location and mature 
retail environment. The metro 
rail advancements as well as the 
upgrading of aged projects will bring 
more opportunity to the area. The 
Pushang market will continue to see 
strong retail demand stemming from its 
huge surrounding population. Pushang 
did not receive any new projects in 
2017, but will receive new supply in 
2018. Given high retail demand and 
limited supply, Pushang may see rents 
and occupancy rates rise in 2018. 

Suburban retail stock in Fuzhou is 
expected to increase significantly in 
2018, as Minhou town and Changle 
town will receive around half of new 
supply.  
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Project Focus
Dongbai Centre

Source: Dongbai Centre

The Dongbai Centre combines 

the former Dongbai Dongjie and 

Dongfang department stores. It 

is now a high-end shopping mall 

with 120,000 sq m of retail area. 

The landlord adjusted the layout, 

facilities and tenant arrangement 

of the project, increasing the 

proportion of F&B, entertainment 

and other type of retailers to attract 

customers. According to Dongbai 

Group, Dongbai Centre will also 

be connected to the south part 

of the “Three Lanes and Seven 

Alleys (三坊七巷)”, increasing the 

convenience and diversification of 

Name Dongbai Centre

Location Gulou district

Owner Dongbai Group

Opening date October 27, 2017

Retail GFA 120,000 sq m

Retailers First stores in the Fujian Province: Armani, 
Green Tea Restaurant and C-Yo Restaurant 


